
Marketing 
Channels, 
Platforms
Omnichannel, A-la-Carte
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Marketing products designed to
deliver on awareness, lead generation, 
and conversion objectives.

Advertise to your audiences across all in-demand channels, and platforms to ensure the 
highest impact with Omnichannel.

Zero in on your strongest channels, platforms, and audiences with A-la-Carte.

Each of our products start with advanced audience development utilising our Ad Operations team, Data 

Group and the latest channel and platform tactics

Take the guesswork out of your marketing by knowing who you are advertising to before you begin.

Book an audience development consultation >>
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Omnichannel marketing allows you
to speak to your audiences across all 
in-demand digital channels

Key Benefits

•	 Increased advertising impact 

•	 Tracking allows you to know your Cost / Acquisition (CPA) for each channel, platform, audience.

•	 Marketing benchmarks established for all channels, platforms, audiences: CTR, CPA

Additional Services

•	 KPI contact conversion tracking: email and phone clicks; site form submits; contact us page views; 

online store check-outs; mobile device ID footfall traffic

•	 Return on Ad Spend (ROAS), and Cost per Acquisition (CPA) benchmarking, reporting 

•	 Reporting Insights and Recommendations
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A-la-Carte allows you to focus
your marketing on specific channels, 
platforms, audiences.

Key Benefits

•	 Lower cost

•	 Less creative development 

•	 Focus on your top performing channels, platforms, audiences

Additional Services

•	 KPI contact conversion tracking: email and phone clicks; site form submits; contact us page views; 

online store check-outs; mobile device ID footfall traffic

•	 Return on Ad Spend (ROAS), and Cost per Acquisition (CPA) benchmarking, reporting 

•	 Reporting Insights and Recommendations
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Introducing
the Big Clic suite of 
marketing channels, 
platforms.
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Omnichannel
Campaign set-up includes ensuring the audiences we are developing for you 
see your advertising everywhere they go online.

Includes:
•	 websites they frequent

•	 apps they use

•	 social media platforms they use

•	 search engines they search

Your advertising drives into your landing page of choice on your site.

Audience Development

Targeted audiences will be developed, optimised and managed for you.

Audience Development Tactics:

•	 Connected TV / OTT devices they stream their 

shows, movies, live events

•	 Audio devices they stream their music, 

podcasts

•	 Outdoor digital signs they pass

•	 addressable audiences based on 

physical address 

•	 search retargeting based on search terms 

present on articles being read

•	 behavioural, and intent audiences based 

on online behaviour

•	 engagement audiences based on those 

who engage with your advertising

•	 look-alike audiences based on 1st, 2nd party, 

or engagement audiences

•	 1st party audience development based 

on industry, job title, interest

•	 client supplied 1st, 2nd party audiences

•	 2nd party audience onboarding

•	 3rd party data segments based on 

similar campaign categories

•	 geo-fencing based on physical locations 

visited: events, competitors, etc

•	 retargeting audiences based on site, 

sub-domain, or page visit
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Omnichannel
Marketing

Your audiences will be advertised to when they visit the following
channels, platforms.

•	 programmatic: display, mobile, native, in-app, in-game
•	 social media: Facebook, Instagram, LinkedIn, TikTok, SnapChat, Reddit, X, Youtube
•	 search: Google Search Network, Microsoft Search Network

Tracking

All campaigns track key performance indicators (KPIs) so you know who.

•	 emails, phones
•	 online store purchases
•	 submits forms
•	 posts to your CRM
•	 visits your contact us page
•	 visits your physical location / s (mobile device)

Each campaign is set up to report on return on ad spend (ROAS) and
create benchmarks for:

•	 Clickthrough rate (CTR)
•	 Cost per acquisition (CPA)
•	 Site conversion %

W
W

W
.B

IG
C

L
IC

.C
O

M
  

  
  

  
  

  
  

  
  

  
  

1-
8

5
5

-3
4

7-
4

6
9

7 
  

  
  

  
  

  
  

  
  

  
 H

E
L

L
O

@
B

IG
C

L
IC

.C
O

M

C O B O U R G  •  T O R O N T O  •  M O N T R E A L  •  VA N C O U V E R  •  S A U LT  S T E .  M A R I E  •  C H I C A G O  •  B U F FA L O  •  D E T R O I T  •  H O N G  KO N G 7

M
A

R
K

E
T

IN
G

 C
H

A
N

N
E

L
S

, 
P

L
A

T
F

O
R

M
S

: 
O

M
N

IC
H

A
N

N
E

L
, 

A
-L

A
-C

A
R

T
E

B I G  C L I C – M A R K E T I N G – A D V E R T I S I N G – D E S I G N – A U D I E N C E  D E V E L O P M E N T– M E D I A – P U B L I S H I N G

P L AT F O R M  D E V E L O P M E N T– M A R K E T I N G  A U T O M AT I O N – W H I T E  L A B E L– C O N S U LTA N C Y



Omnichannel
Reporting

Our reporting allows you to measure your ad spend across all channels, 
platforms and audiences to know which are converting to your KPIs - and
the cost to convert.

This reporting allows you to feel comfortable allocating marketing budgets knowing 
expected outcomes for your spend.

Reporting includes the following for each channel, platform, audience:

•	 Impressions
•	 Clicks

KPI contact conversions:

•	 email, phone clicks
•	 site form submits
•	 contact us page views
•	 online store check-outs
•	 mobile device ID footfall traffic
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Omnichannel
Add-ons

Opt-in email: If client supplies 1st party prospect or buyer files, or 1st party 
audiences are developed on behalf of the client.

Advanced KPI tracking, reporting including:

If a client wishes to track and report CPA based on channels, platforms, audiences:

•	 KPI contact conversion tracking: email and phone clicks; site form submits; contact us 
page views; online store check-outs; mobile device ID footfall traffic

•	 Return on Ad Spend (ROAS), and Cost per Acquisition (CPA) benchmarking, reporting 
•	 Reporting Insights and Recommendations 

Additional premium marketing channels:

•	 Programmatic audio
•	 Programmatic video
•	 CTV / OTT
•	 DOOH
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A-la-Carte
Campaign set-up is based on client selection of channels, 
platforms, audiences.

Your advertising drives into your landing page of choice.

Audience development tactics:

•	 1st party audience development based on industry, job title, interest
•	 client supplied 1st, 2nd party audiences
•	 2nd party audience onboarding
•	 3rd party data segments based on similar campaign categories
•	 geo-fencing based on physical locations visited: events, competitors, etc
•	 retargeting audiences based on site, sub-domain, or page visit
•	 addressable audiences based on physical address
•	 search retargeting based on search terms present on articles being read
•	 behavioural, and intent audiences based on online behaviour
•	 engagement audiences based on those who engage with your advertising
•	 look-alike audiences based on 1st, 2nd party, or engagement audiences
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A-la-Carte
Marketing

Your audiences will be advertised to when they visit your choice of channels, 
platforms, and the above audiences developed on your behalf.

Programmatic
Advertise using our leading programmatic RTB network, and exchange inventory, as well as 
our PMP partners, and Programmatic Direct capabilities.

You choose the inventory you are most interested in - or have our Ad Operations team 
advise, based on your objectives.

Desktop
Advertise to your audiences when they are 
on their home and business computers.

Mobile
Advertise to your audiences when they are 
on their mobile device

In-app
Advertise to your audiences when they are 
in-app checking the weather, etc

In-game
Advertise to your audiences when they are 
gaming online, or streaming

Native
Advertise to your audiences on desktop 
and mobile via in-page content integrated 
sponsored ad units 

Video
Advertise to your audiences via 
programmatic video ads using 5, 15, 30 
second pre-roll, mid-roll, post-roll ads

Audio
•	 Advertise to your audiences via streaming 

audio as they listen to their favourite 
artists, or podcasts

•	 Audio ads also allow you to track a user’s 
engagement to site visits

CTV / OTT
Advertise to your audiences via Connected 
TV / Over The Top (OTT) devices when 
they are streaming their shows, movies, live 
events
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A-la-Carte
Marketing
Social media
Advertise to your audiences while they are on their social media platforms. 

You choose the platforms you are most interested in - or have our
Ad Operations team advise, based on your objectives. 

•	 Meta: Facebook, Instagram
•	 LinkedIn
•	 TikTok
•	 Snapchat

Lead Forms
Utilise an existing landing page and have us develop lead forms campaigns
across the following platforms – then have your leads post directly into your own CRM: 

•	 Meta – Facebook, Instagram
•	 LinkedIn
•	 TikTok

Check out our other lead generation products: LEADGEN, LEADGEN +

•	 X
•	 Reddit
•	 Youtube

•	 Snapchat
•	 Google Ads
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A-la-Carte
Marketing
Search
Ensure your high converting search ads are seen on all top performing search engines. 
Responsive search ads are written by our Ad Operation team using the latest
keyword research tools.

•	 Google Search Network
•	 Google Display
•	 Gmail
•	 Microsoft Search Network (Bing, Yahoo, etc)
•	 Bing
•	 Yahoo

DOOH
Advertise to your audiences while they are driving or out and about.

Our programmatic Digital-Out-of-Home (DOOH) can also be set up to track view through to 
your site visitors i.e. those who see your signage and who complete a tracked KPI such as email 
or phone you will be tracked to your DOOH.

•	 Vistar Media
•	 Pattison
•	 Outfront
•	 Broadsign
•	 More

Have our Ad Operations team advise, based on your objectives.

•	 MSN
•	 DuckDuckGo
•	 AOL
•	 Ecosia
•	 Microsoft Display Network
•	 Outlook
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A-la-Carte

Tracking

All campaigns track key performance indicators (KPIs) so you know who.

•	 emails, phones
•	 online store purchases
•	 submits forms

Each campaign is set up to report on return on ad spend
(ROAS) and create benchmarks for: 

•	 Clickthrough rate (CTR)
•	 Cost per acquisition (CPA)
•	 Site conversion %
•	 posts to your CRM
•	 visits your contact us page
•	 visits your physical location / s (mobile device)
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A-la-Carte
Reporting

Reporting allows you to feel comfortable allocating marketing budgets 
knowing expected outcomes for your spend.

Reporting includes the following for each channel, platform, audience:

•	 Impressions
•	 Clicks

Reporting also includes KPI contact conversions, or ‘soft leads’:

•	 email, phone clicks
•	 site form submits
•	 contact us page views

Add-ons

Opt-in email:

If client supplies 1st party prospect or buyer files, or 1st party audiences are developed on 
behalf of the client.

Advanced KPI tracking, reporting including:

If a client wishes to track and report CPA based on channels, platforms, audiences:

•	 KPI contact conversion tracking: email and phone clicks; site form submits; contact us 
page views; online store check-outs; mobile device ID footfall traffic

•	 Return on Ad Spend (ROAS), and Cost per Acquisition (CPA) benchmarking, reporting 
•	 Reporting Insights and Recommendations

•	 online store check-outs
•	 mobile device ID footfall traffic
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Creative, Development Services

Our Big Clic Studios division offers full creative and development services
in-house. All digital ad formats including banners, audio, video ads, sales 
funnels, landing pages - as well as print and outdoor advertising.

Our development team and digital analysts offer additional services such as HubSpot CRM, 

GA4, Google Search Console, GTM set-up.

Banner Ads
Banner ads for desktop, mobile, in-app, in-game, companion audio, connected TV (CTV), 

Over-the-Top (OTT), social media: Standard display, HTML5, Native, Responsive, Dynamic

Programmatic Audio Ads
Streaming audio affords targeting advantages vs traditional radio: interest categories, 

music genre, podcast category, age, gender, HHI, postal code, and more.

•	 Audio ads also allow you to track a user’s engagement to site visits

•	 15, 30, 60 second audio ads include: copywriting, voice recording, 

special effects jingle, editing, ad creation

•	 An audio brand guide can be developed for ongoing consistency

Programmatic Video Ads
Video ads for desktop, mobile, in-app, in-game, companion audio, connected TV (CTV),

Over-the-Top (OTT), social media

•	 15, 30, 60 second video ads include: storyboard, video, editing, and ad creation

•	 Multiple video packages available from basic > commercial. 

•	 Clients can also supply existing video for editing and ad creation
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Creative, Development Services

Search Ads
Responsive search ads written for all search platforms using competitive conquesting, etc.

DOOH Ads
Digital Out Of Home (DOOH) ads allow clients to advertise in high traffic areas i.e. highways with impactful 

outdoor ads.

Our design team utilises outdoor advertising design tools to ensure your message is communicated with 

the highest impact based on viewing time, range.

DOOH ads also allow you to track a user’s engagement to site visits.

Book a free audience development consultation to review how we will develop audiences 

to meet your needs - or request our media kit.

Book an Audience Development Consultation >>
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Speak With Us
Call Toll-free 1-855-347-4697
Email hello@bigclic.com

Big Clic Inc - Canada
72 King Street W, 303 - 304, Cobourg, ON K9A 2M3

111 Gordon Baker Road, Toronto, ON M2H 3R1

83 Rue Huron St, Unit 2, Sault Ste. Marie, ON P6A 5P4

Big Clic Inc - USA
100 W. Kinzie Street, Suite 300, Chicago, IL 60654

440 Burroughs, Detroit, MI 48202

640 Ellicott St, Buffalo, NY 14203
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