
Programmatic 
Audio - A Guide
to Audio 
Advertising
1..............What is Audio Advertising?

2.............Blueprints to Great Audio a Advertising Campaigns

3.............Why is audio so powerful with Big Clic?

5.............Programmatic Audio – Inventory

7.............Programmatic Audio – Targeting

9.............Programmatic Audio – Audio Companion Banner

11............Speak with us

C O B O U R G  •  T O R O N T O  •  M O N T R E A L  •  VA N C O U V E R  •  S A U LT  S T E .  M A R I E  •  C H I C A G O  •  B U F FA L O  •  D E T R O I T  •  H O N G  KO N G 1

B I G  C L I C – M A R K E T I N G – A D V E R T I S I N G – D E S I G N – A U D I E N C E  D E V E L O P M E N T– M E D I A – P U B L I S H I N G

P L AT F O R M  D E V E L O P M E N T– M A R K E T I N G  A U T O M AT I O N – W H I T E  L A B E L– C O N S U LTA N C Y

W
W

W
.B

IG
C

L
IC

.C
O

M
  

  
  

  
  

  
  

  
  

  
  

1-
8

5
5

-3
4

7-
4

6
9

7 
  

  
  

  
  

  
  

  
  

  
 H

E
L

L
O

@
B

IG
C

L
IC

.C
O

M
P

R
O

G
R

A
M

M
A

T
IC

 A
U

D
IO

 -
 A

 G
U

ID
E

 T
O

 A
U

D
IO

 A
D

V
E

R
T

IS
IN

G

C O B O U R G  •  T O R O N T O  •  M O N T R E A L  •  VA N C O U V E R  •  S A U LT  S T E .  M A R I E  •  C H I C A G O  •  B U F FA L O  •  D E T R O I T  •  H O N G  KO N G

B I G  C L I C – M A R K E T I N G – A D V E R T I S I N G – D E S I G N – A U D I E N C E  D E V E L O P M E N T– M E D I A – P U B L I S H I N G

P L AT F O R M  D E V E L O P M E N T– M A R K E T I N G  A U T O M AT I O N – W H I T E  L A B E L– C O N S U LTA N C Y

1-
8

5
5

-3
4

7-
4

6
9

7 
  

  
  

  
  

  
  

  
  

  
 H

E
L

L
O

@
B

IG
C

L
IC

.C
O

M
W

W
W

.B
IG

C
L

IC
.C

O
M

 



What is Audio Advertising?

Podcasts, audiobooks, music, and playlists are now all available 

through mobile devices and have quickly gained popularity. With 

audio advertising you can connect with this growing audience. 

By leveraging data from audio partners, you can target specific 

genres, playlists, moods, and moments, while still ensuring your 

audio ads are reaching your desired audience.

Ads in audio can appear as pre-roll (before the content), mid-roll 

(in-content) or post-roll (after the content). You can also add a visual 

element to your audio campaign by adding a clickable companion 

banner allowing listeners to click through to your online landing 

page and take action.

Audio advertising allows you 
to connect with your audience 
wherever they’re listening—on 
the go, in the car, at work or at 
home.
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Blueprints to Great Audio
Advertising Campaigns

It commands the listener’s full attention, which leads to them feeling 

intimately connected to the content they are hearing. This results in a better 

connection and receptiveness between a listener and a brand, which drives 

engagement. The personal nature of audio also results in ads having a lasting 

and memorable effect, resulting in a higher rate of ad recall.

But what makes a good audio advertising campaign?

Here are our suggestions

Lay out a clear objective that includes the ideal target audience.	 1

Develop a message for your ad that is clear and to the point.	 2

Mention the brand or promotion within the first 15 seconds.	 3

Incentivize your listeners to take action with a call to action (CTA).	 4

Tap into your listeners’ imagination using music and sounds.	 5

Stick to a conventional and friendly tone.	 6

Select a voice actor who is on brand and relatable to your target audience.	 7

Keep it brief so your audience remembers your message.	 8

Ensure audio quality is high, and the ad is either 15 or 30 seconds long.	 9

Test creatives for creative insights, and to minimize ad fatigue.	 10

Audio advertising is ideal 
for brand messaging and 
awareness.
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Why is audio so powerful
with Big Clic?

Premium, Brand Safe Environments

Access inventory across multiple premium sellers and manage it all through a 

single interface. Execute brand safe ad buys through both open marketplace 

and Private Marketplace deals, providing you with a high degree of control 

over where your ads are served.

Powerful Listener-Level Targeting

Digital advertising campaigns are unmatched when it comes to the ability 

to target specific demographics, household income, online behaviour, and 

location. Use data from audio partners like Spotify, SiriusXM, Sonos, TuneIn, 

etc. to target specific genres, playlists, moods, moments, and more.

Multi-Channel Impact

Audio is a powerful complement to other programmatic channels. With Big 

Clic, you can reach consumers through the entire funnel, creating a cohesive 

story across native, display, video, CTV, in-game, and DOOH.

Audio advertising allows 
you to connect with 
your audience wherever 
they’re listening—on the 
go, in the car, at work or 
at home
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Add an Audio Companion Banner

Boost your audio campaigns with an audio companion display banner. This 

powerful tool is both visual and clickable, helping to provide a connection to 

your brand message.

Access Leading Audio Publishers

Gain access to a wide array of premium inventory from the world’s largest 

audio providers, including Spotify, SiriusXM, Pandora, Soundcloud, SONOS, 

NPR, Audacy, iHeartRadio, Wondery, TuneIn and more!

Audio Reporting and Attribution

Track the impact of your audio campaigns in the same manner as your other 

programmatic buys including if a user visits the site > engages with a KPI > 

tracked as a viewthrough conversion.

Metrics also include cost per completed listen, audio completion (AC), audio 

completion rate (ACR).

Why is audio so powerful
with Big Clic?
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Programmatic Audio – Inventory

You can access the following
audio inventory types

Digital radio

Streamed music

Podcasts

In addition to the above inventory 
types, standard programmatic 
inventory may include

Audio-in-Game (via gameplay)

Audio-in-Video (via video player)

Text-to-Audio (via text-to-speech 

articles)

Note: Ask your Big Clic Account 

Manager for best practices on 

audio inventory selection.

With Big Clic’s robust inventories,
you can get access to the following 
notable publishers and more

Spotify 

SiriusXM

TuneIn Radio

iHeartRadio

SoundCloud

SONOS

WideOrbit

TargetSpot

8tracks

Radio Networks

Private Marketplaces

Pandora

NPR

Audacy

Wondery

Amazon Music

Youtube Music

Deezer

Soundhound

Audio Inventory
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Supported File Formats
OGG, MP3, MP4, WAV, FLAC, AAC

Recommended to include both MP3 

(or MP4)

and OGG file types in your tag

API Framework
VAST 2.0+ supported

Max File Size
<500MB, smaller is better

Bit Rate
Publisher dependent, 128–160 

Kbps recommended. Max bit rate 

supported is 320.

Duration
15s or 30s recommended. Spotify 

does not accept ads longer than 

30s and they cannot contain 

content related to Cannabis, CBD, or 

Religion. Note that audio inventory 

is generally not skippable, with the 

exception being podcast inventory.

If you’d like additional support, 

Big Clic Studios offers extensive 

creative consultation and can assist 

with copywriting, post-production 

editing, and best practice 

recommendations.

Audio Specifications
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Programmatic Audio – Targeting

Audio audiences are developed using the following filters

Geo-target 

Inventory type

Exchange partner, publisher

Age

Gender

HHI 

Music genre categories

Podcast interest categories

Inventory packages

1st party data onboarding

Audio Contextual Targeting
You can use Inventory Packages to contextual target audio content that is 

relevant to your brand messages. At Big Clic, we can target music genres 

and non-music content genres based on the content genre signals passed in 

the bid stream. 

Access Genre Targeted Inventory Packages
With Inventory Packages, you can gain an advantage by finding deals with 

top publishers/exchanges or request your own custom Inventory Packages. 

You can also filter by geography or channel and get an estimate of available 

impressions per package. 

You can browse packages, add them to your campaigns, and request 

custom packages from Big Clic. All of this enables you to have control over 

deals created by third parties and allows you to scale your campaigns as you 

see fit. You can also review the Site List associated with individual Inventory 

Packages.

Note: Inventory Packages cannot be added to a campaign if the Bid Type is 

set to Cost Per Click (CPC) or Cost Per Engagement (CPE).

Audio Targeting
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Programmatic Audio – Targeting

Execute ad buys using Big Clic Inventory Packages, curated to include 

high-quality exchange partner and publisher inventory in easy-to-browse 

packages.

Streamlined Execution
Big Clic simplifies your approach to unlocking more inventory. Execute ad 

buys using our Inventory Packages, curated to include high-quality exchange 

partner and publisher inventory in easy-to-browse packages.

Big Clic gives you streamlined options to add Inventory Packages to your 

campaign’s targeting strategy. By augmenting your campaign with these 

packages, you can filter through Big Clic’s entire catalog of Inventory 

Packages to find the right inventory for your brand, and easily add them to 

your campaign. You can also access private marketplaces through pre-built 

Inventory Packages of deal IDs or request a completely custom Inventory 

Package to suit your campaign needs.

Note: Minimum budget threshold required for custom deal setup. Contact the 

Big Clic team for more information.

Additional Targeting
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Max file size
750KB

Screen Resolution
The creative must high resolution

Minimum of 72 pixels per inch / 144 

pixels per inch recommended

Programmatic Audio – Audio
Companion Banner

VAST imports do not have the option to upload a companion banner, 

therefore, to run companion banners with a VAST import, the VAST tag must 

contain the companion banner and be a static image. Due to the potential 

inventory loss with new versions, it is recommended that clients leverage 

VAST 2.0 tags, as opposed to VAST 3.0+. 

However, if a client needs to include a JS pixel, we can technically leverage 

that through a VAST 4.0 tag, but this is not recommended since VAST 4.0 is a 

newer version not supported by all inventory yet and would cut our available 

inventory by 70%.

Our Big Clic Studios team can help with building out these VAST tags if 

needed.

Image Format
JPG, PNG or JPEG 

Image Dimensions
300x250 *required

320x50

728x90

Audio companion 
banners
allow image ads to run 
alongside audio ads

Image size and 
specifications
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Programmatic Audio – Audio
Companion Banner

Advertising on Podcasts
With high engagement and brand recall, podcasts are an exciting digital 

advertising channel. These long-format audio broadcasts are consumed by 

millennials and have experienced year-over-year growth in listenership. Podcast 

ads are engaging and relevant, with a sizable portion of podcast spots read by the 

hosts.

54 percent of podcast listeners are either somewhat or much more likely to 

consider buying from a brand after hearing its advertisement on a podcast.

Streaming audio listener 
demographics

C O B O U R G  •  T O R O N T O  •  M O N T R E A L  •  VA N C O U V E R  •  S A U LT  S T E .  M A R I E  •  C H I C A G O  •  B U F FA L O  •  D E T R O I T  •  H O N G  KO N G 1 0

B I G  C L I C – M A R K E T I N G – A D V E R T I S I N G – D E S I G N – A U D I E N C E  D E V E L O P M E N T– M E D I A – P U B L I S H I N G

P L AT F O R M  D E V E L O P M E N T– M A R K E T I N G  A U T O M AT I O N – W H I T E  L A B E L– C O N S U LTA N C Y

W
W

W
.B

IG
C

L
IC

.C
O

M
  

  
  

  
  

  
  

  
  

  
  

1-
8

5
5

-3
4

7-
4

6
9

7 
  

  
  

  
  

  
  

  
  

  
 H

E
L

L
O

@
B

IG
C

L
IC

.C
O

M
P

R
O

G
R

A
M

M
A

T
IC

 A
U

D
IO

 -
 A

 G
U

ID
E

 T
O

 A
U

D
IO

 A
D

V
E

R
T

IS
IN

G



Speak With Us
Call Toll-free 1-855-347-4697
Email hello@bigclic.com

Big Clic Inc - Canada
72 King Street W, 303 - 304, Cobourg, ON K9A 2M3

111 Gordon Baker Road, Toronto, ON M2H 3R1

83 Rue Huron St, Unit 2, Sault Ste. Marie, ON P6A 5P4

Big Clic Inc - USA
100 W. Kinzie Street, Suite 300, Chicago, IL 60654

440 Burroughs, Detroit, MI 48202

640 Ellicott St, Buffalo, NY 14203
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C O B O U R G  •  T O R O N T O  •  M O N T R E A L  •  VA N C O U V E R  •  S A U LT  S T E .  M A R I E  •  C H I C A G O  •  B U F FA L O  •  D E T R O I T  •  H O N G  KO N G

B I G  C L I C – M A R K E T I N G – A D V E R T I S I N G – D E S I G N – A U D I E N C E  D E V E L O P M E N T– M E D I A – P U B L I S H I N G

P L AT F O R M  D E V E L O P M E N T– M A R K E T I N G  A U T O M AT I O N – W H I T E  L A B E L– C O N S U LTA N C Y


