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Understanding
Client Advertising Objectives
The first step in a successful marketing campaign is 
determining client objectives. 

There are two primary objectives for advertising campaigns: acquisition, 

and conversion.

Acquisition campaigns focus on acquiring new customers

Conversion campaigns focus on converting interest into leads, then leads into 

customers

Digital campaign set-ups can take 1 of 3 paths to address client objectives: 

AWARENESS, LEAD GENERATION, CONVERSION
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Awareness Campaigns
Focus: high impression campaigns to create awareness, advertised 

to as many as possible in the audience target. 

Targeting: B2C, DTC campaign set-ups include a basic geo-target 

to advertise in the region the client is interested in, with options to 

add additional audience development and targeting. B2B targeting 

will include industry categories, with options to add additional 

audience development and targeting.

In-demand channels, platforms available: programmatic display, 

mobile, native, audio, video, in-app, in-game, DOOH; social media 

Facebook, Instagram, LinkedIn, TikTok, Snapchat, X, Reddit, 

YouTube; search Google Search Network, Microsoft Search 

Network

Tracking: performed by the client – usually via GA4 - but can be 

set up by the agency.

Campaign success: measured by meeting the impression 

goal, and clickthrough compared to industry average, or past 

campaigns.

Reporting: measures impressions, clicks.

Add-ons: 1st party audience development, opt-in email

Products: Omnichannel, A-la-Carte
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Lead Generation Campaigns
As an agency our view of lead generation is unique. We are 

interested in partnering with our clients to ensure their marketing 

spend is offset by trackable new business - and the client 

operating cost allocated to generate this new business is part of a 

comprehensive and strategic annual marketing plan.

As your agency we also work with you to understand how your 

current sales funnel operates and suggest optimizations, where 

available, to ensure your leads convert into sales.

There are 2 Lead Generation campaign set-up options:

A – Soft Lead Generation

Focus: objective is to drive highly targeted audiences to a landing 

page that is optimized to track contact KPI conversions: email, 

phone clicks; form submissions; contact us page views; store 

check-outs.

Each audience developed and advertised to is optimized for 

conversion (rather than for clickthrough) i.e. similar audiences with 

the same online intent as those who are converting with the KPIs 

rather than simply those who click the ads and don’t convert on a 

KPI.
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Lead Generation Campaigns
A – Soft Lead Generation cont’d

Targeting: B2C, DTC, B2B have a geo-target layered over highly 

targeted audiences, developed by the agency using the most 

advanced audience development tactics available, to advertise in 

the region the client is targeting.

In-demand channels, platforms available: programmatic display, 

mobile, native, audio, video, in-app, in-game, DOOH; social media 

Facebook, Instagram, LinkedIn, TikTok, Snapchat, X, Reddit, 

YouTube; search Google Search Network, Microsoft Search 

Network

Tracking: tracking set-up provided by the agency. Campaigns 

track contact KPI conversions: email, phone clicks; form 

submissions; contact us page views; store check-outs for each 

channel, platform and audience. Campaign optimization includes 

budget re-allocation based on channel, platform, and audience 

conversion.

Campaign success: measured by contact KPI conversion and

allows the client to understand their cost / acquisition (CPA)

Reporting: tracks impressions, clicks, conversions by channel,

platform (programmatic, social media, search, etc.). Cost of

acquiring a conversion is also reported for each channel, and

audience.

Add-ons: 1st party audience development, opt-in email

Products: Omnichannel, A-la-Carte

AWARENESS
LEAD GENERATION
CONVERSION

W
W

W
.B

IG
C

L
IC

.C
O

M
  

  
  

  
  

  
  

  
  

  
  

1-
8

5
5

-3
4

7-
4

6
9

7 
  

  
  

  
  

  
  

  
  

  
 H

E
L

L
O

@
B

IG
C

L
IC

.C
O

M

C O B O U R G  •  T O R O N T O  •  M O N T R E A L  •  VA N C O U V E R  •  S A U LT  S T E .  M A R I E  •  C H I C A G O  •  B U F FA L O  •  D E T R O I T  •  H O N G  KO N G 5

A
D

V
E

R
T

IS
IN

G
 O

P
T

IO
N

S
 O

V
E

R
V

IE
W

: 
A

W
A

R
E

N
E

S
S

, 
L

E
A

D
 G

E
N

E
R

A
T

IO
N

, 
C

O
N

V
E

R
S

IO
N

B I G  C L I C – M A R K E T I N G – A D V E R T I S I N G – D E S I G N – A U D I E N C E  D E V E L O P M E N T– M E D I A – P U B L I S H I N G

P L AT F O R M  D E V E L O P M E N T– M A R K E T I N G  A U T O M AT I O N – W H I T E  L A B E L– C O N S U LTA N C Y



Lead Generation Campaigns
B – Hard Lead Generation 

Focus: objective is to drive highly targeted audiences into a 

sales funnel that limits the visitor’s information options and 

presents contact options instead i.e. email, phone clicks, contact 

form submission to facilitate various customer engagement 

opportunities i.e. take a tour, request information, request a demo, 

download a paper, etc.

Each audience developed and advertised to is optimized for 

conversion (rather than for clickthrough) i.e. similar audiences with 

the same online intent as those who are converting with the KPIs 

rather than simply those who click the ads and don’t convert on a 

KPI.

The leads are then added into a CRM – and posted to the client 

CRM in real-time.

Targeting: B2C, DTC, B2B have a geo-target layered over highly 

targeted audiences, developed by the agency using the most 

advanced audience development tactics available, to advertise in 

the region the client is targeting.

In-demand channels, platforms available: programmatic display, 

mobile, native, audio, video, in-app, in-game, DOOH; social media 

Facebook, Instagram, LinkedIn, TikTok, Snapchat; search Google 

Search Network
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Lead Generation Campaigns
B – Hard Lead Generation cont’d

Tracking: performed by the agency and measures contact KPI

conversion on the site: email, phone clicks; form submits.

Campaign success: measured by contact KPI conversion, and the

number of leads / quality.

Reporting: tracks impressions, clicks, conversions by channel, 

platform (programmatic, social media, search, etc.). Cost of 

acquiring a conversion is also reported for each channel and used 

as a benchmark for future campaigns to compare against.

Reporting also includes a lead report, which includes a list of leads 

generated, and full contact information collected. 

Add-ons: 1st party audience development, opt-in email

Additional marketing automation add-ons: Lead nurturing tactics 

can be introduced to further move a lead down the sales funnel 

and save the sales team time on follow-up

Products: Omnichannel, LEAD FORMS, LEADGEN
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Conversion Campaigns
Focus: objective is to have those who have shown interest in the 

product or service be moved further down the sales funnel and 

become customers.

Targeting: has a focus on advertising to those who have engaged 

with the client within a specific period – this engagement can come 

in different forms:

•	 Those who have engaged with their online advertising, or visited 

the client site

•	 Past phone or email inquiries

•	 Client sales file comprised of previous clients

•	 Client prospect file comprised of sales inquiries, or purchased 

leads

In-demand channels, platforms available: programmatic display, 

mobile, native, audio, video, in-app, in-game, DOOH; social media 

Facebook, Instagram, LinkedIn, TikTok, Snapchat, X, Reddit, 

YouTube; search Google Search Network, Microsoft Search 

Network

Tracking: performed by the agency and measures contact KPI 

conversion on the site: email, phone clicks; form submits; contact 

us page views; store check-outs
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Conversion Campaigns cont’d

Campaign success: measured by contact KPI conversion and 

allows the client to understand their cost / acquisition (CPA)

The agency will work with the client to understand the following 

and create marketing benchmarks to improve on:

•	 Current CPA

•	 Customer conversion rate (the percentage of inquiries it takes to 

generate a customer in their current sales environment)

•	 Average customer purchase price

•	 Customer sales window (how long it takes for a new inquiry to 

become a customer)

•	 Customer renewal window (purchase frequency)

Reporting: tracks impressions, clicks, conversions by channel, 

platform (programmatic, social media, search, etc.). Cost of 

acquiring a conversion is also reported for each channel and used 

as a benchmark for future campaigns to compare against.
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Conversion Campaigns cont’d

Add-ons: additional marketing automation tactics can be added

•	 A sales funnel landing page can be utilized that limits the visitor’s 

information options and presents contact options instead i.e. 

email, phone clicks, contact form submission to facilitate various 

customer engagement opportunities i.e. take a tour, request 

information, request a demo, download a paper, etc. 

•	 A CRM can be added to accept the leads. If a client has a CRM, 

the leads can be set up to post directly into the client CRM. 

•	 Lead nurturing tactics can be introduced to further move a lead 

down the sales funnel and save the sales team time on follow-up

Products: Omnichannel, A-la-Carte
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Appendix: Products
Omnichannel channels, platforms, audiences are optimized by Ad 

Operations based on budget, performance, and creative.

This is a great option for clients looking to target audiences 

everywhere online and imprint the intended target with their 

message. 

The option also allows the client to develop audiences across all 

channels, establish benchmarks, and utilize an approach that is 

recommended for both very specific B2B audiences, as well as 

broader B2C and DTC audiences.

Omnichannel includes:
•	 Custom Audience Development 

•	 Marketing across all in-demand channels: Programmatic; Social 

Media; Search

•	 Tracking Set-Up

•	 Optimization

•	 Reporting

Omnichannel includes marketing 
across all in-demand channels, 
platforms listed for each 
campaign set-up. 
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Appendix: Products
This is a great option for clients who wish to focus on specific 

channels, platforms, or ad units such as programmatic audio, 

video, CTV, OTT, DOOH, native, in-app, in-game, lead forms, social 

media or search.

A-la-Carte also allows clients to focus on specific websites via a 

custom ‘white list’ of sites they wish to advertise on.

A-la-Carte includes:
•	 Custom audience development 

•	 Marketing across client selected channels, platforms, audiences

•	 Tracking set-up

•	 Optimization

•	 Reporting

A-la-Carte allows the client to 
choose their channels, platforms, 
audiences, and impression levels
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Appendix: Products
This is a great option for those who have a compelling offer they 

wish to use to drive initial contact at the top of the sales funnel i.e. 

free demo, free trial, sales, contests, etc.

Leads can also be posted directly into the client CRM in real-time* 

LEAD FORMS includes:
•	 Custom audience development 

•	 Marketing on Facebook, Instagram, LinkedIn, TikTok, Snapchat, 

Google Ads

•	 Optimization

•	 Reporting

LEAD FORMS allows the client 
to focus on generating leads 
through Facebook, Instagram, 
LinkedIn, TikTok, Snapchat, 
Google.
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Appendix: Products
Save sales team time and money by removing the difficulty in 

connecting with inquiries.

LEADGEN includes:
•	 Custom audience development 

•	 Marketing Across All In-Demand Channels: Programmatic; Social 

Media; Search, Lead Forms

•	 Tracking set-up

•	 Optimization 

A custom sales funnel landing page designed, develop and 

connected to your domain i.e. www.explore.abc-company.com 

CRM - including desktop and App access

Lead posting to client CRM

Nurture program - scheduled automated email, voice, text follow-

up with inquiries to qualify and move them down the sales funnel.

Reporting *For both LEAD FORMS, and LEADGEN:
•	 Direct client CRM posting is available

•	 As a HubSpot Agency Partner, if a client doesn’t have a CRM, one 

can be set-up.

LEADGEN allows clients to take 
advantage of state-of-the-art 
marketing automation lead 
generation platform developed 
specifically to drive leads into 
the top of your sales funnel, then 
nurture the leads to connect with 
your sales team and become 
customers.
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Appendix: Products
Additional services:
Design and development services available for all ad units, and / or 

landing pages via Big Clic Studios.

Ad units include: 
Standard display

HTML5

Mobile

Native

Audio 

Video

Audience development services:
The Big Clic Media Data Group can develop 1st party B2B 

audiences based on client criteria including industry, job title, geo-

target.

Additional targeted custom audiences can also be developed - 
please inquire about:
•	 Geo-fencing locations, events

•	 Competitive conquesting of competitor names, brands

•	 Custom segments based keywords

•	 3rd party audiences based on similar campaign engagement 

•	 Retargeting audiences

•	 Engagement audiences

•	 1st party client audiences comprised of current customers, or 

prospects

•	 Look-alike audiences based on engagement or 1st party 

audiences 

•	 Addressable audiences 

Additional services can be 
added to all campaign set-ups 
and allows the client to simplify 
their marketing approach, while 
saving time and money.

Connected TV / OTT 

Dynamic

Responsive

Social media 

Search
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Appendix: Products
Campaign audience and asset management:
At the conclusion of each campaign, all proprietary audiences built 

for a client across all in-demand channels will remain managed by 

Big Clic Media on behalf of the client. Audiences will continue to 

optimize and will stay market-ready at all times.

Audience data cards will be available that will show the client 
the audience they have available and will include:
•	 How the audience is comprised (source)

•	 Platform the audience belongs to (platform)

•	 Audience size available to target 

All client campaign assets are also archived by year, month, 
campaign name, and include folders for:
•	 1st party data 

•	 Creative

•	 Instructions

•	 Tracking

•	 Reporting

•	 Samples

Can’t find what you need? 
Inquire about our agency, white 
label, and consultancy services. 
We’re happy to develop a 
marketing plan that is right for 
you.
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Speak With Us
Call Toll-free 1-855-347-4697
Email hello@bigclic.com

Big Clic Inc - Canada
72 King Street W, 303 - 304, Cobourg, ON K9A 2M3

111 Gordon Baker Road, Toronto, ON M2H 3R1

83 Rue Huron St, Unit 2, Sault Ste. Marie, ON P6A 5P4

Big Clic Inc - USA
100 W. Kinzie Street, Suite 300, Chicago, IL 60654

440 Burroughs, Detroit, MI 48202

640 Ellicott St, Buffalo, NY 14203
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